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Kansas Board of Regents Program Review
Departmental Review
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Kansas Board of Regents Program Review 2002 - 2007

Throughout this document, the focus of the presentation is on the degree majors of
Marketing. As a result of department re-alignment in July 1, 2008 the
Entrepreneurship major (housed in this Department) was moved to the Management
department prompting little need to reexamine the program in this document. Data
sheets for the various majors within the Department follow.

a) Centrality of the program to fulfilling the mission and role of WSU

The mission of the University focuses on providing comprehensive educational
opportunities in an urban setting, through high quality teaching, research and public

| —

- -

A} Qe ek ol Laslemdies dlamnrwxlhdtndaacking mosan—~t avdroodoa efforte '

'rﬂ '_l! |
T

i) m.

s

%’




marketing discipline, this course is a capstone course, analogous to the
strategic management course in the business core.

Beyond these required courses is a system of electives. These electives are to be
selected from the following list:

Directed Electives: This list contains courses from the Department of
Marketing which are relevant to the development of the elements in the
marketing mix of price, promotion, distribution, and product/service. Six hours
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sound in these respects has been evolved through comparisons with peer institutions
as well as through discussions with respected academicians fields of focus.
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S. A department which is actively involved in the development of marketing
related projects within the region. Within the past five years, significant pro
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started with 5 regional schools (i.e., Oklahoma State, Oklahoma University, University
of Nebraska, University of Kansas, and the University of Missouri) and expanded the

scope of th

marketing

University

committee e 10
one area of
The
Sales

Management course that focuses specifically on developing an understanding of some

of the fundamentals of Business to Business marketing. As it currently stands, the
curriculum is to students, and allow them to develop

knowledge of the

develop skills that enable them to function effectively within the career fields of

marketing as well as in a general business environment.
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(Sprlng 2000) and Wichita area employers (Spring 2001). Not surprisingly, the
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following abilities:

—-W Interpersonal communication skills
b. Oral communication skills
c. Teamwork skills
d. Written communication skills
e. Problem solving and decision making skills
f. Computer operation and software skills

The of business mentioned above is designed to provide feedback
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e) The service the program provides to the discipline, the university, and beyond i
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repertoire of skills that will enable them to function effectively within their
chosen career fields as well as general business. One of the methods for
addressing this goal is the Department’s participation with the Co-operative
Education Program. Between ten and fifteen students are involved each
semester. The interaction with this Department and specifically the Barton
School liaison has been very positive and cooperative.






f) The program’s cost effectiveness

The Department of Marketing had 5.0 tenured FTE faculty and 1.50. FTE (6.50 total)
faculty delivering an average of 4014.6 student credit hours (SCH) per year during the
2002-07 review period. This reflects the retirement of one tenure track faculty that
has not been replaced. Recently, another full time tenured faculty has been re-
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a major corporation; and the Business Heritage series, books written to highlight the achievements of
individuals or companies which have made significant contributions to the region or state.
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Recent hires for all areas have required a secondary area in either International Business or
Entrepreneurship (to support the Barton School mission of the global entrepreneurial marketplace). The
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f) The program’s cost effectiveness

The Entrepreneurship courses while smaller in enrollment at the upper division level, are very cost
effective considering the high SCH per FTE.

Summary:

The Entrepreneurship major is a highly visible major which provides a rather unique educational
experience for students. It is closely integrated into the local entrepreneurial community and its faculty
are engaged in the community both locally and globally.
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